BRANDING

A new idea or revamping your existing brand - we help
give a shape to your perception. We create simple yet bold
identitiesto have a lasting impact.

Logos Envelopes

Business Cards Letterheads

* BRANDING



® |dentity design for
Dr. Bhalla using
iconic elements of a
dental clinic.

LOGO |



® First Spray, a Toilet Seat Sanitiser is depicted with
bold simple icons to be easily perceptible.
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| ODO

This logo design ®
follows a very
basic monogram
structure for the
firm to maintain
a consistent
potential.
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® The Bar
symbolises
a bold and
minimal
graphic to
be easily
identifiable.




| LOGO

Water packaging & ®
brand identity.




APP

LOGCO |

App

® Logo conceptualised using negative space and payment mode
graphic to emphasize the aim of the app - to initiate a new fee
payment option.
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memories Prahladnagar, S.G. Road, Ahmedabad - 380015.

bite into nostalgia M: +9199999 24874 | E: info@foodmemories.com
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- v foodmemories.com B/205-B, Mondeal Square,
Next to Hotel Crown Plaza,
Prahladnagar, S.G. Road,
Ahmedabad - 380015.
M: +91 99999 24874
E: info@foodmemories.com

- ® Business stationery for a food supplier
with a fusion of contemporary design
and traditional motifs.
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BUSINESS CARD |

® Branding for a CSR firm using a subtle color palette and social
responsibility related imagery.



PRINT

We conceptualize andillustrate your brand vision through
typography, colors, icons, shapes and patters. Be it

modern or retro, pop or minimal we create versatile
artworksto match yourstyle.

Brochures Flyers Reports Banners

Invitations Posters Cards

e PRINT



FLYER |

Communication e
design for
university finance
program using
modern pattern.
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eslinsation
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LADX GUIDES

siarts in Pénch

0 Editorial design for The Pench Tiger Reserve to create
awareness and highlight the activities carried out by them.

| MAGAZINE



| REPORT

Annual Report fora NGO - ©®
Aashray depicting their
progress and activities.
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® Sports brochure
conceptualised
using vibrant
shades
toshowcase the
company’s
activities to their
prospective
clients.

BROCHURE



® A mixof

pop colours

showing
growth and
direction
used to
create a set
of brochures
for an
organisation.
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BROCHURE |




® Therapeutic essential oils flyer depicted with

a lotus element to give a relaxing feel.



Study methodolagy
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REPORT

® Annual report design using
infographics and a modern
design to create an
progressive look
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® Books designed for an
organisation with a distinctive
approach.

BOOKS
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A bold and creative brochureto ®
visually highlight the aims and
achievements of the company.
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g work of paintin
lo exhibition at
Marvel Art Gallery.
24th January 2014 to
9th February 2014

Daily at 4 to 7 o'clock

® Contemporary and elegant communication design such as invitations, flyers

rethinking |
swadeshi

presented by
Imarvel

ea
ere is a chaos c:leﬁ'und inthe

urroundings from East to West and
;ﬁ'vhodesires such
i life2 Perhaps, no

d, everyone wants
things—Roti, Kapda Aur
n

and posters for an art gallery.
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INVITATION

Wa happily invite you
for summer gtory

PREVIEW
SALE 2017

Biiba: Morehsy

11:00am - 830pm

Dgopkola Silk
Hefitoge, Bésida
it Bonk,

G Rood

Pl PO i
Ahrradabiodd

Hertage

® Alaunch invite for a leading ethnic wear
company for their summer edit.



BADGES ® Small goodies gifted along with each order.
The purpose was to interest the buyer with
fun food tags along with company branding.



DIGITAL MEDIA

Be it your social presence or the digital banners and
documents, we create your imagery matching the cutting
edgetrends.

Infographics Posters Powerpoint Presentations

Banners Emailers Social Media Posts

* DIGITAL MEDIA



® Graphic visual representations of
information, data or knowledge
intended matching trends.
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EATING

SEDENTARY
LIFESTYLE
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FAMILY
HISTORY

PRESENCE OF
HYPERTENSION RISK

) FACTORS
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ABNORMAL DIABETES GESTATIONAL
WEIGHT GAIN DIABETES

INFOGRAPHICS

Medical
scripti

DIGITIZING
“4%"| PRESCRIPTIONS
USING INDIASTACK

What does it take to create a digital
prescription ecosystem in India?

DIGITAL PRESCRIPTIONS

Muscle Tension

or Pain
Headache Cphe.st 3 billion prescriptns
ain .
it
c)*‘“p to/))& awn:uzlrI]y

Fatigue > ©. Stomach

) wn Upset -~

2 =3 active doctors
Insomnia £ (g0 in urban India

o- &  Dry Mouth

Prgllflirr)ns Clenched
Frequent Colds Jaw Let us analyse the decision making

and Infections

workflow from Shyam’s point of view.

Junior marketing professional

Cause of
the pain
Insurance
coverage
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detachment from the dualities of

pain and pleasure,
success and failure.
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A person is what his |
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® Advertisements, banners and posts for various

social media platforms.
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bite into nostalgia

FOOD MEMORIES

CORPORATE GIFTING When the sun beats down LT )

CORPORATE GIFTING

SPREAD SOME MANGO LOVE!

MANGOES

Gift your business contacts the goodness of
authentic mangoes this summer.

Food Memories brings a royal
treat to make this season
memorable. ~f

R

O ur FOOD MEMORIES
CORPORATE GIFTING

COMPANY
PRESNTATIONS

STORY

Relive your delicious nostalgic memories from LEGENDARY Indian
brands from the nooks and corners to the busiest cities of our

country at the comfort of your home. Every delicacy brings its own
unique legacy, waiting to be explored by the entire world.

® A summer look of

And with this idea we started our journey...

a company
We successfully launched Food Memories on p resentation fO r
Sept 08, 2016 with 55 Vendors from 09 States. the ma ngo

As of date, we have over 3000+ delicacies, 50+ vendors from 26 States and delivering to 120
Countries!

season designed
using catchy
colours to make it

appealing.

We have also started with our first retail store in Ahmedabad One Mall, Ahmedabad.

@ The Graphic Mango
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Social Impact 3

Management

Communication

for Development Unitd. India .
< Design and implementation of an impact
assessment framework for the partnership Al
between UnlLtd. India and JP Morgan .
which supports early-stage entrepreneurs.
working in the skilling sector. Impact is .
assessed in terms on individual,
organisational and societal impact.

SAATHI Eco Solutions E .=
/A mixed-methods, non-experimental -
design of a pre-post comparison
E among girlsfvomen was undertaken ~ -
N in Jharkhand. Changes in expected
outcomes was tracked, using '
aggregate data prior to and upon ]
completion of the project, inferring =y
impact from these differences. « . ~.
’

PGSS .
The process documentation
assignment in Gorakhpur and

Mathura provided a detailed
description and analysis of the
different activities related to

implementation mechanisms,
project management, reflections, Glaxo Smith Kline
learning and relationships. A retrospective evaluation aimed to
assess two projects in Rajasthan and

What £ Madhya Pradesh contributing to The,
India New Born Action Plan (INAP).

The study ascertained effectiveness

4th Whee of the interventions and provided
recommendations to improve

neonatal mortality.

Social Impact

Process

Annual Reports
Documentation =

and 5
Publications

Videos

- Community led
Documentation

4th Wheel
Social Impact -

o wsl
@ The Graphic Mango

and Ahmedabad (MEGA)
.=~ Regular monitoring of the Resettlement Action

AY research methods.
4
N M

L ~'a UNESCO
4 .
-

SALIENT FEATURES

25 states delivering in 120 countries

maximum in 04 days

Niracths end

health foods,

The Metrolink Express for Gandhinagar

Plan (RAP) with more than 3000 Project
Affected Persons (PAPs), focusing on a time
series evaluation design, adopting both
quantitative and qualitative participatory

o Iconic Indian
food® Delicacies

DELIVERED
GLOBALLY
e

41D, Maternal and Natal Care Innovations
The evaluation study in Orissa is based on the WHO
framework for the quality of maternal and newborn health
care, using appropriate baseline and controls. The broad
approach is that of participatory research and collaborative
strategy development.

Strengthening Social Programs

The action based research project in Kutch
tests whether students provided with
information (on global citizenship and
- = =~ _  sustainable development) and the right
+  technological tools (crowd sourced data app.)
4 can become catalysts for change.
PRILIN

.
~..'§

Bombay Chamber of
Commerce and Industry and
FICCI Aditya Birla CSR Centre
for Excellence

Associations have been formed with
industry bodies to build capacities of L
social development professionals on " - Relive your delicious nostalgic memories or try a new delicacy from the
aspects of effective social program = nooks and corners to the busiest cities of our country at the comfort of
design, understanding nuances of s . .

social impact - implementing, your home. Every_dellcacy brings its own unique legacy, waiting to be
monitoring and evaluating projects. explored by the entire world.

' Gy
memaories

bite into nostalgia

453 MILLION
50+ FESTIVALS MIGRANT POPULATION 30 MILLION NRI'S
7,500 MILLION US$ (# As per 2011 Census) .
¥

India's gigantic Life is a series of Nearly 2 out of 5 Not surprisingly, India
sweets & savoury celebrations in India, Indians are migrants, has the world's largest
market currently with over 50 festivals having left their place Diaspora living outside
stands at around celebrated across the of residence, creating their home country,
$7,500 million country massive al counting to over 30
usb distinctive market million people in 2015

@ The Graphic Mango

| PITCH DECK ® Visual representation of company

achievements to pitch to investors.



UX/Ul DESIGN

Developing interfaces to reflect the cutting edge trends.
From brainstorming the user experience to designing
visuals, we work on the layout to give it an aesthetic and
crisp feel.

Websites Emailers

Mobile Apps Social Media

* UX/UI DESIGN



® Anifty layout to
showcase the
products of the
company.




® Avivid layout for a one page website of a bike dealer.

| daM



WEB

® A mobile repair service website designed using a crisp
and clean concept to highlight the features of the
company.



SALES QUERY: +0] 9925003895 ﬂ

Hilg 57

n ) "1.
WELCOME TO WESTCOAST TRIUMFH

Uitra-modern showroom integrated with an after-sales service facility featuring service bays and a spare parts ln-.nznmr)r?'
WestCoast Trivmph is located at the prime location of 5.6. HIGHWAY in Ahmedabad. The design of the showreem is based upon
the plobal signature Triumph Motorcycles layout with consultation lounge, sales and after sales desks all being clase to the display
area.

The dealership also boasts of ‘Build your own Bike”, a novel concept in the premium and luxury motorcycle segment. The fadility
has an array of Triumph merchandise which includes riding gear, accessories and memorabilla and we adhere to international ecc
standards of sales, service, spare parts and systemas,

® A bold visual design of the THE TRIUMPH RANGE IN INDIA

interface of a bike dealer.
& BOOK A TEET DRIVE

ADVENTLURE C 5 CRUIEERE

WEB |
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® Anecommerce
website with a distinct
and unique structure
adopting traditional
motifs.




Our Services and Pricing
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WEB

® Asubtle and
neat layout for a
one-stop-shop
for all property
reports.



| WEB
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® An exquisite interface design for an interior designer exhibiting her work.



| AM A BRAND STORY TELLER.

VENTURE MARKETER -

EVENT CONCEPTUALISER + COMMUNICATIONS SPECIALIST

® Adynamic one page website for a brand consultant using parallax effect and
a bright color palette for an eye catching user experience.

|8§I/\/\



® Asingle page website for a
skill building representative
with the fundamental content.

finy

Sadils Art ane Baryond (SAHE) s
an

and is one of the fastest
e skill developrment
training providers in the
country,

Pradihan Mantr Kaushal Vikas Yeojana

Matisnal Hackward Clvsses Frisncs ang Devalapment

Corporabion

Mational Safal Karamcharis Finance and Development
Corporation
W do not just build

partnership bl

Adbkar MicrahnBnce

Jesus Mary and Joseph Sccely
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escee T 9:41 AM 100% (.

soses = 9:41 AM 100% 0 < A. DEMOGRAPHICS
eccee T 9:41 AM 100% =)

CATH PCI REGISTRY
& The G

aphic Mang

< U4352356

Last Name

Johnson
FILL FORM

First Name
PCl attempted Gary
m NCDR QUALIFIED CASES (-
CathPCl Regitry Middle Name U4352356 START
Thomas 3Jan | Evening
@ A DEMOGRAPHICS SSN P -
234-52-3252 SSNN/A 22Jun | Noon
B. EPISODE OF CARE
Patient ID PL354756 START
1232455 e .
C. HISTORY AND RISK FACTORS 3Aug | Morning ® Aflat, crisp
Other ID SEE MORE
< and subtle
D. CATH LAB VISIT 43252352
layout for a
PR § Birthdate illi
E. DIAGNOSTIC CATHETERIZATION . earch patient ID form fillin
PROCEDURE April 10, 1960 539 O\ g
a .
F. BEST ESTIMATE OF CORONARY Sex FEMALE 0 search Foundations server PP
ANATOMY
Race (check all that apply) INCOMPLETE ~ COMPLETED ~ SUBMITTED  ALL
G. PCI PROCEDURE White
1232455 fhrogo
Black/African American 10Jan | Noon -

H. LESIONS AND DEVICES
Asian

56323HI9
I. LABS American Indian/Alaskan Native o 3 18 hrs ago
B

3 Mar | Evening

DS48210R
20 May| Morning o

Native Hawaiian/Pacific Islander
J. INTRA AND POST-PROCEDURE

EVENTS . ; i
Hispanic or Latino Ethnicity

K. DISCHARGE




® Aningenious
yet simple
design
interface for
a hospital

app.
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® An extraordinary app
for a wedding couple
with customised
features.
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MY DASHBOARD
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ALBLIMS

SCHEDWILE

. ' . Sangest 1“!1 2 Friday
e W Mariott B0 P
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CHATS

Doopika & Sangaat ; All sat
Miki i Songeet : Ba thare an timel ;)

Rohul & Songeet | Is there o dress code?

Atk

I-"r;u-].r;t'r.'n.:

Drérss Code

APP



® A functional
internal
company
app
displaying
essential
data for the
user.

APP



